QResults Marketing

Google Business Profile: https://share.google/dInTX8tXxw4YespVS
Website: https://gresultsmarketing.com/

Scope of Expertise:

Custom Coded Websites and Landing Pages
Local Serivce Ads

Google Ads

Meta Ads

Organic Social Media

SEO

GEO

Email Campaigns

Google Business Profile Optimization

Project History

Client: RG Electric LLC

Projects: Google Ads, Website, GBP Optimization, SEO, GEO.

Results: #2 electrician in Vermont. Google ads made $21k in revenue over 90 days (1400
spent). Now the SEO carries him and he has been overloaded with work ever since. Client
claims slow season never came and hes bringing in an extra 13k on average/month.

Business Profile: https://share.google/meHrhfYIvN7peKuFF



https://share.google/d9nTX8tXxw4YespVS
https://qresultsmarketing.com/
https://share.google/meHrhfYlvN7peKuFF

Google Ads Data and proof of GBP management:
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Project: Meta Ads — Landing Page

Results: $12k Revenue in 30 days

Meta ads manager:
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Website: https://www.psgwheels.com/
Client: Julia Russell CMT
Project: Email Campaign

Result: 16/161 booked a massage (just under 10% conversion). $2160 in Revenue

Client: Stoneworks Massage
Project: Email Campaign

Result: Attributed to 6.5k in sales



Date v Recipients Open Rate Attributable Sales

1/30/2025 5,682 44% $4,04753
1/29/2025 5,718 46% $1,200.38
1/28/2025 6,253 49% $1,456.55

Client: Last Cast Bass
Project: Google Ads — Landing Page

Results: Got a lot of clicks. 50% made it to the bottom of the landing page. | had 5 members of
the target market that | spoke to 1 on 1 say they prefer me over the competition.

The problem is they also said the big thing that would decide whether they bought or not is
reviews. My client had 3 reviews at the time. Even though the site was good and people were
clicking on the ads, the social proof was not there, and the project ultimately failed.

Client: Timberline enterprises VT

Project: Website

Results: TBD




